
 
 

Communicative Church 
 

 Public Relations  Identity 
 

 Network  Ghetto 
 

 What are our stories? 
 

 Defining our ecclesiology … 
  



 

A Glance at Germany 
 

 Outdated media strategy 
"Mandate and Market. Perspectives of Protestant Journalism. 1997 " 

 

 Issues Management  Agenda Setting 
 

 Social Media  
 
 

 

http://de.slideshare.net/pr2global/issues-management-slideshow?related=1  
  

https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&prev=_t&rurl=translate.google.com&sl=auto&tl=en&u=https://www.ekd.de/EKD-Texte/publizistik_1997_mandatmarkt1.html&usg=ALkJrhg75wWMVEBuk-4WX_O-7Y72wWdasA
https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&prev=_t&rurl=translate.google.com&sl=auto&tl=en&u=https://www.ekd.de/EKD-Texte/publizistik_1997_mandatmarkt1.html&usg=ALkJrhg75wWMVEBuk-4WX_O-7Y72wWdasA
https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&prev=_t&rurl=translate.google.com&sl=auto&tl=en&u=https://www.ekd.de/EKD-Texte/publizistik_1997_mandatmarkt1.html&usg=ALkJrhg75wWMVEBuk-4WX_O-7Y72wWdasA
http://de.slideshare.net/pr2global/issues-management-slideshow?related=1


 

Media Usage and Production 
 

 Decline of Church Newspapers 
 

 YouTube / Netflix, BuzzFeed and Social 
Media 

 

 Slim production for a well-defined target 
audience: e.g. iPad streaming via 
Bambuser 

  



 

Content: Controversy or 
Consensus 
 

 Protestant Profile and Positions 
e.g.: Refugees, Women’s Ordination, Marriage Equality 

 
 

 Two Campaigns 
“Get Involved (Misch Dich ein)!” Cologne 1993/1994 
 
“God is still speaking” (UCC): Bouncer Ad 

 

 Pointed Headlines and Provocative 
Articles 
“God loves Tax Dodgers” 

https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&prev=_t&rurl=translate.google.com&sl=auto&tl=en&u=http://www.kirche-koeln.de/doc/misch_dich.pdf&usg=ALkJrhhAaYDfecShXpnjECLL8Y04UFrz2Q
https://vimeo.com/10409854


 
Screenshot Google Search 

  

https://theonetde.files.wordpress.com/2015/10/fireshotscreencapture339gottliebtsteuersuender.png


 

People, People, People 
 

 People convey content 
 

 Social Media: Personalization and 
Localization 
Lay people may have more credibility than pastors 

 

 Who are the Prominent Polish 
Protestant Persons? 

 

 Who are our Ambassadors who share 
the Good News? 

 

  



 

Contact 
 

Ralf Peter Reimann 

reimann@ekir.de 

+49-211-4562-275 

http://theonet.de  

 

Media Workshop * Evangelical Church of the Augsburg Confession in Poland * Warsaw * 

October 13, 2015 * http://theonet.de/2015/10/05/kommunikative-kirche * Google Translate: 

https://goo.gl/PngWQc  

mailto:reimann@ekir.de
http://theonet.de/
http://theonet.de/2015/10/05/kommunikative-kirche/
https://goo.gl/PngWQc
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