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 Theological Considerations
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The Theological Declaration of 
Barmen (1934)

The church's commission, upon which its freedom is founded, consists in delivering the message of the free grace of God to all people in Christ's stead, and therefore in the ministry
of his own Word and work through sermon and sacrament.
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  � AI Changes the Game and is to Stay

ــــــ



https://cdn.openai.com/pdf/a253471f-8260-40c6-a2cc-
aa93fe9f142e/economic-research-chatgpt-usage-paper.pdf



Search is shifting at an unprecedented rate



  � AI and Search

ــــــ



By 2026,  

25–50%
 

of searches will move from traditional search to AI answers¹

1 Gartner, 2025 



A Google search returns a ranked list of links to explore

Sponsored Ads

Map Pack

Organic Results

   Hotels near Munich Oktoberfest



An AI conversation delivers an answer

Where’s the best place to stay in Munich near 

Oktoberfest that has family rooms & breakfast?

Do you want me to check what’s still 

available walking distance for Sept 28–29? 

That’ll narrow this down to realistic options, 

since Oktoberfest bookings go fast.

Which option is best if I don't have a car?

Yes, please!



1 Pew Research Center – Google’s AI Summaries (2025) 

 Emergency Vet Paris  My dog ate chocolate. 

 Should I call the vet? 

AI overviews are reducing clicks and raising the stakes
When an AI Overview appears, site CTR drops from 16% to ~8%¹

vs Google AI ModeGoogle Classic Search



Strategies to win in the AI era

1 Expand visibility beyond (Google) search

Create for people and train for machines (LLMs)2



What is the best   Indian restaurant     near Soho 

that has   late night dining    and    patio seating?

How does AI answer this question?

Subjective QuestionReview Sites &  

Social Media

Objective FactLocal Pages

Listings & Category

Directories
Location
Maps & 

Local Pages



Distribute data everywhere AI looks

Minimal Control

New & ForumsReviews & Social

Full Control

Website & Local Pages

Primary Control

Listings

Partial ControlPrimary Control



  � Churches in Searches and AI Queries
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  � Reality Check

ــــــ









  � sinnundsegen.de Location Pages

with support ofــــــ





Objective
――――――――――――――――――――――――――――――――――――――――

A dedicated landing page is created for each municipality / city

Content includes:

 � Protestant church buildings

 � Events, services, and activities

 � Additional local information

Based on: EKD project “Digitale Kirchtürme” and regional church event calendars (decentralized)







Structured data builds trust with AI answer engines

● Centralise: one place to manage 

all brand data

● Standardise: ensure accuracy 

and consistency everywhere

● Enrich: make data robust and 

query-ready

● Connect: map relationships 

between entities for context



Use Cases
――――――――――――――――――――――――――――――――――――――――

 � Users search for a church or service

 	 AI systems retrieve structured data

 
 SEO: Improved discoverability per location



Challenges & Requirements
――――――――――――――――――――――――――――――――――――――――

 � Completeness for each location

 � Up-to-date event information

 � Consistent structure: Location → Building → Events

 � Validated tagging of all data according to schema.org







Goal
――――――――――――――――――――――――――――――――――――――――

≈ 750,000 Entities nationwide
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 https://www.pewresearch.org/short-reads/2025/07/22/google-users-are-less-likely-to-click-on-links-when-an-ai-summary-appears-in-the-results/

● Digitale Kirchtürme:

https://www.ekd.de/digitale-kirchturme-fur-bessere-suchergebnisse-53303.htm
● https://standorte.sinnundsegen.de/ 

https://www.gartner.com/en/doc/800771-predicts-2024-how-genai-will-reshape-tech-marketing
https://www.ekd.de/digitale-kirchturme-fur-bessere-suchergebnisse-53303.htm
https://standorte.sinnundsegen.de/
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